
MKTG337 SPORTS MARKETING 
Distance Education Course 

Summer II 2017 

 

Professor: Dr. Henry Y. Xie 

Office: Beatty 313 

Email: xiey@cofc.edu 

Office Hour: by appointment only 

 

 

SCHOOL OF BUSINESS LEARNING GOALS  

1. Communication Skills:  Students will demonstrate the ability, via both written and spoken 

word, to effectively present, critique, and defend ideas in a cogent, persuasive manner. 

2. Quantitative Fluency:  Students will demonstrate competency in logical reasoning and 

data analysis skills. 

3. Global and Civic Responsibility:  Students will be able to identify and define social, 

ethical, environmental and economic challenges at local, national and international levels.  

Students will also be able to integrate knowledge and skills in addressing these issues. 

4. Intellectual Innovation and Creativity:  Students will be able to demonstrate their 

resourcefulness and originality in addressing extemporaneous problems. 

5. Synthesis:  Students will demonstrate the ability to integrate knowledge from multiple 

disciplines incorporating learning from both classroom and non-classroom settings in the 

completion of complex and comprehensive tasks. 

 

COURSE OBJECTIVES 

This course illuminates the theoretical underpinnings and practical applications of marketing 

strategies in sports-related marketing activities. The course is designed to allow students an 

opportunity to apply key marketing concepts, tools, and strategies within the context of sports; 

and to examine the use of sports for marketing and the use of marketing in sports. 

 

COURSE MATERIALS 

 Sports Marketing, 3rd Edition, Fullerton, Chicago Business Press. Customized ebook 

available at https://redshelf.com/book/750722/professor-xie-mktg-337-college-of-

charleston-750722-none-fullerton. This ebook is accessible for six months.  

 Required Software: Internet browser (e.g., Internet Explorer, Firefox, Safari, Google 

Chrome), Adobe Reader, Microsoft Word 

 Required Hardware: Computer with high-speed Internet access, microphone, and 

internal/external speakers 

 

COURSE OVERVIEW 

This section of MKTG337 is a Distance Education version of the course and is designed for 

students to work independently to learn course content and skills. As this course is taught online, 

you will not be required to meet face-to-face or in a classroom setting. It's essential that you 

maintain an active presence in the class, posting and reading responses frequently and staying 

active in the discussions forums. To access the course content on OAKS, please follow these 

steps: 

 

1. Go to https://lms.cofc.edu/ (please bookmark this site). 

2. Log in using your College of Charleston Username and Password. 

3. Click on the link for “MKTG337 – Sports Marketing” 

https://redshelf.com/book/750722/professor-xie-mktg-337-college-of-charleston-750722-none-fullerton
https://redshelf.com/book/750722/professor-xie-mktg-337-college-of-charleston-750722-none-fullerton
https://lms.cofc.edu/
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4. Once logged into the course you will use the links located on the course menu and   

homepage to navigate through course content. 

 

It is essential that you stay up-to-date with this course. I will post due dates and reminders, but it 

is your responsibility to make sure you do not get behind. The material for this course is 

challenging, and will take effort on your part to master. 

 

Communication and Email Policy 

Communication is an essential part of learning and is especially important for success within a 

distance education course. If you need to arrange a time to talk with me, I am available via Skype 

or phone. Please email me in advance to arrange an appointment. When communicating through 

emails, please follow these email guidelines: 

 Expect the professor to respond to your emails within 24 hours on weekdays and 48 

hours on weekends. 

 Before sending an email, make sure that your question is not answered in the syllabus. 

 An email without a subject line, salutation (e.g. Dear Dr. X), and sender’s signature (e.g. 

sincerely, Luke Skywalker) will not be read or replied. Use proper spelling, grammar, 

and punctuation when writing your email message.   

 Be specific about the subject of the email in the email subject heading. Put the course 

name and section # in the subject line. For example, use "MKTG337 - Project Question". 

 

COURSE STRUCTURE 

This course will be administered fully through OAKS. The following tools on OAKS will help 

you manage the course: 

News Feature: Main page will be updated regularly with announcements and updates. 

Course Calendar: Lists upcoming deadlines. 

Content: Course-related materials are posted for students to review.  

Discussions Board: A discussion board will be provided for questions about assignments 

and discussion of course-related topics. 

Dropbox: Students are expected to submit their completed assignment to the 

corresponding dropbox on OAKS.  

 

COURSE COMPONENTS 

The course material is divided into two modules: individual tasks and group tasks. 

 

Module 1: Individual Tasks  

 

Syllabus Quiz  

There is a quiz on this syllabus to ensure that you understand the operational issues of this course 

and the expectations.  

 

Tests  

There are two tests that test students’ knowledge of sports marketing concepts.  There is no 

make-up opportunity for missing a scheduled test, except for a documented, pre-approved 

absence. Please see the course schedule for the test schedule.  
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Participation and Contribution  

Assignments and Activities – There are a number of online assignments and activities for student 

groups or individual students. All students are expected to participate and contribute to online 

assignments. Grade points will be deducted proportionally from failure to submit or contribute to 

these assignments. 

 

Discussion Board – Students are expected to keep up with readings and current events. Each 

student will be expected to be an active class participant, contributing to class discussions and 

asking relevant questions and providing “real world” examples. Students are encouraged to 

continue discussions from class in the online environment and post observations and thoughts 

regarding the readings, current events, linkages to course material from movies, television 

shows, etc. I will also post discussion prompts from time to time to encourage discussion.  

 

Module 2: Group Projects 

 

Sponsorship Proposal 
As a sponsee of a chosen sports property, you must prepare a sponsorship proposal for a 

prospective corporate sponsor (local or national). A guideline for this assignment will be posted 

on OAKS. This assignment is due July 21, 2017. 

 

Sports Event Proposal 
Each group is to create a sports event which you can ultimately sell to sponsors. You can be very 

creative in the type of event your group creates. A guideline of this assignment will be posted on 

OAKS. This assignment is due August 01, 2017. 

 

Peer Evaluations – Each student will complete a peer evaluation for your team members 

regarding their contributions to the team efforts during the simulation. Your grades will be based 

on your team's evaluations of your performance. If everyone contributes fairly equally and you 

receive the same points as other team members, you will receive the same group grade. If you 

are not an equal contributor or fail to carry your own weight, your grade will be adjusted 

proportionately to reflect how much you did not contribute. Peer evaluations are to be done 

individually and will be kept confidentially. 

 

GENERAL POLICIES 

Academic Honesty Policy 

Lying, cheating, attempted cheating, and plagiarism are violations of the Honor Code at CofC 

that, when identified, are investigated. Each instance is examined to determine the degree of 

deception involved. A student found responsible for academic dishonesty will receive a XF in 

the course, indicating failure of the course due to academic dishonesty. The student may also be 

placed on disciplinary probation, suspended (temporary removal) or expelled (permanent 

removal) from the College by the Honor Board.  

 

Students with Disabilities 

If a student in this class has a documented disability and has been approved to receive 

accommodations through SNAP Services, please feel free to come and discuss this with me 

during my office hours or by appointment.  
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Make-Up Work and Due Dates  

Make-up work is not available to compensate for low grades. All assignments must be completed 

at their specific deadlines on the dates specified by the professor and/or stated in the class 

schedule of this syllabus. Late assignments will not be accepted - no exception.   

 

GRADE ASSESSMENT                                     1000 points 

Individual Tasks                                                       600 points 

             Syllabus Quiz                                               50 points 

             Tests                                                           300 points 

  Participation                                               250 points 

 

Group Tasks                                                           400 points 

 Sports event proposal                                 200 points 

 Sponsorship proposal                                 200 points 

               

GRADE SCALE 

A          930 points and above               A-         900 – 929 points 

B+        860 – 899 points                       B          830 – 859 points 

B-         800 – 829 points                       C+        760 – 799 points 

C          730 – 759 points                       C-         700 – 729 points 

D+        660 – 699 points                       D          630 – 659 points 

D-         600 – 629 points                       F          Below 600 points 

 

CLASS SCHEDULE 

 

Date Topic(s) Chapter(s) Assignment Due 

Week 1 – 07/05    Syllabus; Intro to sports marketing 1  

Syllabus Quiz    

Week 2 – 07/10 Marketing through sports  

Theme-Based Strategies 

3 Group formed 

Sponsorship; Ambush Marketing; 

Endorsement; Licensing;  

4, 5  

Week 3 – 07/17 Test 1    

 Group Project – Sponsorship Proposal   

Week 4 – 07/24 Marketing of sports products 

Sports Market Segmentation 

6  

Product; Place; Promotion; Price 7, 8, 9, 10  

Week 5 – 07/31 Test 2   

 Group Project – Sports Event Proposal   

 

Note: This schedule is subject to changes. Any changes will be announced in advance. 


